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Sony has been publishing an environmental report since December 1994. The aim of these reports is to build a broader under-
standing of the various environmental initiatives promoted by the Sony Group worldwide. This is the third environmental report,
following the edition that was released in April 1997. In this publication, we focus on the primary environmental activities that took
place during the 1997 and 1998 fiscal years. The discussion covers past events as well as our hopes and plans for the future.
We believe this will provide our readers with a better appreciation of Sony’s commitment to the environment and the actions we
are taking to fulfill this commitment. Currently, we plan to release updated environmental impact data, which is contained in the
back pocket of this report, in October 1999 and to release the fourth edition of this environmental report in April 2001.
(For general information about Sony’s business activities and financial performance, please refer to the company’s latest annual report. Please
view the report on Sony’s home page or contact Sony to receive a printed copy: Sony Corporation, Investor Relations, Phone: 81-3-5448-2180,
Facsimile: 81-3-5448-2183)
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CONTENTSCORPORATE PROFILE

Head Office: 7-35, Kita-Shinagawa 6-chome, Shinagawa-ku
Tokyo 141-0001, Japan

Established: May 1946
Employees in Group: 173,000
(consolidated, as of March 30, 1998)

< Main Businesses >
Electronics, including audio, video, information and
communications, electronic components; Game consoles
and software; Music; Motion picture and television
business, and theatre operations; Insurance; Other
businesses, including customer financing, leasing,
broadcasting, networking, and other businesses

< Sales by Geographic Segment >
(year ended March 31, 1998)

Japan: 27.3%, America: 31.1%, Europe: 23.2%, Other
areas: 18.4%

Consolidated Financial Highlights
(for years ended March 31)

Sales and Operating Revenue  (¥ billions)

Net Income (Loss) (¥ billions)

R&D Expenses (¥ billions)

Capital Expenditures (¥ billions)

’98 6,755
’97 5,663
’96 4,593
’95 3,991
’94 3,744

’98 222
’97 139
’96 54

’94 15
’95 (293)

’98 318
’97 283
’96 257
’95 239
’94 230

’98 388
’97 298
’96 251
’95 251
’94 196


