
  

Electronics Performance by Product Category (Unaudited) 
 (Billions of yen, millions of U.S. dollars) 

 Three months ended June 30 
Sales and operating revenue 2001  2002  Change  2002 

Audio           
Customers ¥ 169.8  ¥ 161.5  -4.9%  $ 1,357 
Intercategory and intersegment  2.1   2.2     19 
Total  171.9   163.7  -4.8   1,376 

Video           
Customers  200.0   211.4  5.7   1,776 
Intercategory and intersegment  1.3   2.8     24 
Total  201.3   214.2  6.4   1,800 

Televisions           
Customers  152.5   194.7  27.7   1,636 
Intercategory and intersegment  0.6   4.1     35 
Total  153.1   198.8  29.8   1,671 

Information and Communications           
Customers  264.0   251.6  -4.7   2,114 
Intercategory and intersegment  2.7   2.4     20 
Total  266.7   254.0  -4.8   2,134 

Semiconductors           
Customers  52.3   48.4  -7.5   406 
Intercategory and intersegment  51.4   42.6     359 
Total  103.7   91.0  -12.3   765 

Components           
Customers  121.8   129.0  5.9   1,084 
Intercategory and intersegment  99.3   96.6     812 
Total  221.1   225.6  2.1   1,896 

Other           
Customers  108.0   130.2  20.6   1,095 
Intercategory and intersegment  144.4   115.6     971 
Total  252.4   245.8  -2.6   2,066 

Elimination (intercategory)  (150.2)   (174.2)     (1,465) 
Total ¥ 1,220.0  ¥ 1,218.9  -0.1%  $ 10,243  

Operating income (loss) 2001  2002  Change  2002 
Audio ¥ 2.3  ¥ 15.0  556.0%  $ 126 
Video  26.5   44.0  65.9   370 
Televisions  (4.3)   5.4  －   45 
Information and Communications  (31.0)   (0.9)  －   (8) 
Semiconductors  6.5   4.6  -29.7   39 
Components  1.5   16.9  1,036.6   142 
Other  (11.0)   (20.8)  －   (175) 
Sub Total  (9.5)   64.2  －   539 
Corporate and elimination (intercategory)  11.0   (15.1)  －   (126) 
Total ¥ 1.5  ¥ 49.1  3,221.6%  $ 413 

Notes: 
1. The above table is a breakdown of Electronics sales and operating revenue and operating income (loss) in Sony’s 

business segment information. The Electronics business is managed as a single operating segment by Sony's 
management. However, Sony believes that the information in this table is useful to investors in understanding the 
contributions of the products in this business segment. In addition, commencing with the first quarter ended June 
30, 2002, Sony has partly realigned its product category configuration in the Electronics business. 
In accordance with this change, results in the first quarter of the previous year, have been reclassified to conform 
to the presentations for the current quarter.  For detailed information on these changes, refer to the    
“Consolidated Financial Results for the First Quarter ended June 30, 2002”, on page 2, “Consolidated Results for 
the First Quarter ”stated in Note II. Sales of mobile phones are no longer recorded in the “Information and 
Communications” category as of the third quarter ended December 31, 2001.  From the third quarter of the 
previous year sales of mobile phones manufactured for Sony Ericsson Mobile Communications, AB are recorded 
in the “Other” product category. 

2. 'Other' inter-category and inter-segment amounts primarily include transactions with the Game segment. 
3. Except for Sales and operating revenue in each product category with respect to customers, the above amounts are 

not measures conforming with U.S. GAAP.  Operating income and loss figures by product category reflect 
allocations of expenses of the Electronics business which Sony believes are reasonable in showing operating 
results but are not in accordance with US GAAP. 


